Heidi Lindberg Melmda Knuth
wollaege@msu.edu mjknuth@ncsu.edu

Volume 12 Number 25 May 2023

Get the 4-1-1 on Social Media 2023 Sponsors

American | Research

. Fl al Internships
fo r Ga rd e n Retal le rS El?cliowment Scholarships

Educetion

Engaging and inspiring consumers through social media can
build trust and loyalty and drive sales. 44

Ba
fine

o

®
As garden centers . e SRS

app I’O&Ch peak Sa les This cutie says don't worry, spring will be back soon!
season, those
tending to their
social media should
know the 4:1:1 rule
of thumb for types
of posts on their
pages. The benefits
of this rule include
better views and
engagement.
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What does that mean?

4:1:1: Four out of every six posts should be entertaining or educational
* 4:1:1: One of out every six should be a ‘soft sell’
4:1:1: One of out every six should be a ‘hard sell’

We found some great examples of all these types of posts at garden center
retailers across America.
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Entertaining or Educational

The most social media posts on your business’ page should be either entertaining or
educational for customers. This helps your consumers want to follow you and interested
in your content. Let’s look at some great examples:

Michigan recently had Jokers Jonker's Garden
some (unwelcome) late e e ©
season snow and the
local garden retailers had
some fun with it by
creating some
entertaining posts
featuring cute puppies
(Post 1) and even
Sasquatch (Post 2).
Personal antidote from
Melinda: adorable
animals on your posts do
increase views. Try it!

Sasquatch is not happy about this weather, our spring planters don't see to mind.

Weesies Bros. Garden Centers & Landscaping Speaking Of the Weather, another

e , - garden retailer featured some behind-

How do we protect plants from freezing? #4With irrigation and frost cloth!

In Michigan this time of year we can count on frosty nights for a little bit longer. When the'scenes pOStS on hOW the ga rden
¢ t cold h h t ti t: tect lants fi f ing. 1 1
¥ rasting he plants may seem counteriuite. bt the water and e scte st aninsulator o CENLET prevents freezing damage with
protect the plant. It can also help to keep the soil from getting too cold and freezing the roots. 1 rr]gat]on and frOSt ClOth (POSt 3 ) . Th]S
& We also use frost cloth for similar re... See more .

informs customers about the

strategies that professionals employ
to make sure they get the best quality
product.

Proven Winners recently shared two
great educational posts. One post
talked about the differences between
tropical, perennial, and shrub Hibiscus
to help customers understand which
plants might be right for their climate
(Post 4). We have recently been
enjoying the ‘Top 10’ plants for every
region of the U.S. showing consumers
what plants really thrive in their areas
(Post 5). We are still educating
though, so no price tags listed yet!
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Post 4 Post 5

PMW Proven Winners . E'Ay Proven Winners
MR 20h. @ WKWK April 11 at 10:25 AM - @
What's in a name? When it comes to Hibiscus, quite a lot! Do you live in the Northeastern part of the US or Canada, zones 4-5? We know that winter can

be slow to leave your area in the spring so we're here to help with a list of our recommended
annuals, perennials, and flowering shrubs. These plants will burst into color quickly so you can
get the most out of the warmer months ahead, click here to view and download our
recommended plant lists! pwwin.rs/neast4-5

This common name covers several hundred species of tropical plants, hardy perennials and
woody shrubs. Which type of hibiscus are you growing in your garden? This handy primer will
help you spot the differences, identify which kind you have, and best of all, we have
suggestions on how to best care for these beauties all season long! Click here to learn more,
pwwin.rs/Hats-Hibiscus

for the

PROVEN
Northeastern THOVERS

U nited states The #1 Plant Brand

Here’s one final post that fits in ) s s Post 6

the “Educational/Entertaining’ 've never wanted to be in a gang more
category that will be sure to :

make you laugh out loud and has than this one.

nothing to do with plants (Post 6): Y24 AR /

The Slow Roasted Italian @
April 11 at 9:00 PM - Q@
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Soft Sell

One out of every six posts in social media marketing should be ‘soft sell’ posts. These
posts are social media posts that are not directly selling product to customers but feature
their attributes such as those that talk about beauty, fragrance, or feature new or
favorite varieties.

This Michigan retailer showcased how large their combo planters were by featuring an
adorable toddler (Post 7). Notice the retailer also lists the times they are open that week.
A great way to catch attention and remind consumers where and when to buy. Encourage
people to come in or view your website!

Another west Michigan retailer featured favorite plants and what was blooming in their
greenhouse on the first day of spring (Post 8).

JW.Greenhouses == River Street Flowerland
May 6, 2021- Q ]
& March20-Q
Check out this gorgeous planter!! « X . . . I .
B p S A Happy first day of spring! It is actually starting to feel like it with this warmer weather. A few
(4 smglg p'dure,d'dn t quite show how HUGE these are, so we added the cute bahy for new blooms in the store: ranunculus, large gerbera, streptocarpus, kangaroo paws, and
comparison 2 &) primrose

Pansies bowls coming soon!

Open Mon-Fri 9am-7pm
Saturday 9am-4pm M-Sat 9am-3pm... See more

Cl... See more

Posts that feature plants that have been in demand such as this one (Post 9) about their
new Carolina Reaper peppers was sure to get a reaction from those on social media. This
post caught my attention, but you can count me out as one to purchase this pepper this

spring!

Some social media posts will cross the line and maybe be both informative and a soft sell.
This post about lettuce bowls (Post 10) suggests that you buy more than one, so you
always have fresh lettuce for your dinner table.

WWW.e-gro.org
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Countryside Greenhouse Petitti Garden Centers @
April 14 at 12:41PM - Q March 18 - @
Delicious lettuce bowls have arrived! Choose from Italian Mix, Wildfire Mix, and Prizm Kale.

You've been asking for hotter peppers... Well, coming in at 2,200,000 scoville units these Frost tolerant & able to thrive outdoors in the cool conditions of early spring. Select multiple

Carolina Reapers ought to do the trick! bowls and alternate weeks of cutting, so one is always ready to harvest! Shop Online:
https://bit.ly/3Z2eTmW

We have switched our small potted vegetables and herbs over to the Chef Jeff line for the
2023 season and have many fun new varieties!

)
of ALLENDALE

Amazing Quality,
Selection, and Price!

Qi 117 32 comments 20 shares

& JW Greenhouses is at JW Greenhouses.
Hard Sell E May 25, 2022 - Holland - @

We have a beautiful selection of hanging baskets available, get yours this weekend and enjoy

i $5.00 off each basket! %2
One out of every six posts on your e g S

social media account should be the
true ‘hard sell.’ This is what we
would consider a true, traditional
selling post. These posts feature
sales (buy one get one free, 10%
off), Fear of Missing Out (FOMO) or
urgency (Come and get them quick! : 3 : ik
We have low stock!), loyalty P if’ » s
programs or a special. These posts o o) - Ny ——
will be the most straight forward in

communicating products that HANGING ASKET‘\ SALE!
customers can come in and buy or 8500 off every basket!

buy directly from your social media s (Frida 3 day & Mnda only)
by linking your website. 7 - i R

W

Here is a great example of a social
media post that falls in the category,
‘hard sell’ as it shows $5 off every
hanging basket during a weekend

sale (Post 11).
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Lowe's Greenhouses, Florist & Gift Shop . Post 12 advertises a buy one get one 50%

February 25 - Q@

See you tomorrow for this awesome sale Off Sal.e and even features a dOg tO ShOW
the size of the houseplants.

‘Tomorrow,
Sunday, 2/26
is our last day:

No matter the content on your social
media pages, the goal is creating
engagement with your audience and
building a positive experience for
consumers. You want consumers to be

Buy one =z excited to do business with you.
houseplant, &7 Ultimately, the goal with any social media
S marketing program is for users to
get one 50% generate content for you.

offl

How? Customers are so excited about your
products, memes, business that they
reshare posts or make their own posts
about their experience with your business.
Having a ‘selfie’ station is a great start to
getting people to post that they are at

your business and about their e jousas, Flonst Roiston

eXpe rience- The hOly grail for Thank you, Chris, for this fabulous review! THIS is what we are all about.

any SOCial med‘ia market‘ing 'It Reviews are a very important part of our business. Feedback offers customers valuable first-
. hand insights into our services and helps us better serve our clients in the future... so we'd

being able re-share these posts love to hear about your experience with us!

A3 : : If you have time to leave us a review on google, please click link below!
prOVIdlng teSt]mon]als abOUt your https://g.page/r/CQgqr16sGviTEBO/review

business (Post 13). This is free -

marketing and promotion for We have ordered multiple plants/t

your business by your customers! and shrubs from Lowe’s Greenhouse

LRI ML ERYCTEY IR DI the years) Everyone there is alWays very
- then repost for engagement professional and helpful and when they
with your followers so they can came to install multiple trees that we
SR CRENN EIEL LIRS ordered, everyone was extremely friendly

feedback. *® and let us know exactly what was going
" on. The best part, everything is still alive
and growing beautifully! This is our go-to
for any outdoor needs!
-Chl‘IS F.
= 5

g PR, 45

 Rost13
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Western Michigan Greenhouse Association
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